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PRAGMATIC ASPECTS OF POLITICAL DISCOURSE AND
LINGUISTIC FEATURES OF THE FIRST LADIES’ SPEECHES

Politics is a struggle for power in order to put certain political, economic
and social ideas into practice. In this process, language plays a crucial role. A
political action is prepared, accompanied, influenced and played by language.
The emergence of the field of political marketing has highlighted the
prominence of communication towards shaping the candidates’ image and
building long-term relationships with voters. The linguistic characteristics of the
political speech presented by candidates allow them to communicate to the
voters the superiority of his or her attributes over those of opponents. Political
speeches deal with the use of power to organize people’s mind and opinion. It is
a mighty weapon used to control society in general. Political speech can be seen
as a means of establishing and maintaining social relationships, expressing
feelings, imposing ideas and policies in a society. While making linguistic
choices, language users continuously evaluate different principles and strategies
to make sure the chosen ones can help to achieve their communicative goals [4,
p. 162].

Modern political campaign involves considerable efforts, which among
others include the creation of a political image. This is a complex process, which
means elaboration of biography, character features, appearance and the style of
speech. However, if we talk about the President of a country, one of the factors
having considerable impact on the formation of his image is the image of the
first lady. First Ladies were often the most famous women in the country, and
were able to influence, or at least were perceived to be able to influence, the
President.

The wife of the president or other person who has the status of the first
lady in the state (president, queen, prime minister, etc.) plays a significant role
in the political life of the country, serving as a model for imitation,
strengthening the positive image of the country or, conversely, ruining its
reputation on the global political arena. The image of the first lady complements
the image of the president, which, in its turn, affects the formation of the image
of the state itself. The image of the first lady and the perception of the state are
interconnected components of the success in the eyes of citizens.

The pragmatic potential of political discourse reveals its target orientation
presupposed by the speaker and is realized through presentation and clarification
of certain information to the recipients. Such messages intend to affect social
interest and values of the target audience [1].

Analyzing speeches of political figures, one can identify strategies and
tactics of argumentation used to persuade the audience. Studies of performances
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allow the researchers, on the one hand, to predict further actions and intentions
of politicians, and on the other hand, to reveal the most effective ways of
influencing the listeners. F. H. van Eemeren defines argumentation as “verbal,
social and rational activity, the purpose of which is to convince an intelligent
person in the truth of the thesis by means of a set of statements that either prove
or refute the thesis itself” [3, p. 34].

According to A. A. Markovich, argumentation is a communicative
activity, which aims to prove the acceptability of some thoughts, carried out
through the construction of the text in a social context. The emphasis in the
process of argumentation is made on communicative constituent, which involves
the exchange of information, the addressee and the recipient, that is, the
dialogue and the social context of the activity [2, p. 418].

Scholars have advocated that different evolutionary pressures, biological
features, and socialization experiences have caused men and women to develop
often opposing personal aspirations and social roles, and distinct communication
styles and tend to accommodate to them. First of all, they have claimed that
biological features and evolutionary pressures cause men to be aggressive and
self-assertive. By contrast, biological features and evolutionary pressures cause
women to be nurturing and cooperative [5, p. 326].

Unlike male competitive and argumentative speech, aimed at
demonstrating power and control, female language is more emotional, pleasing
and supportive. For example, in their speeches first ladies often use hedges (I
wonder, you know), tag questions (isn 't it? can’t you?) and inclusive pronouns
(we, us) to invite addressees into interaction. Moreover, they also incorporate
inclusive phrases (my fellow citizens) to signify a common identity with the
audience. In addition, they give minimal responses (mmhmm) to show support
and attentiveness. First ladies use a lot of modal forms (perhaps, sort of,
probably) and tend to talk more about home and family to be more emotionally
and positively evaluated. They use suggestions (let’s) and expletives (dear me,
oh my goodness) to maintain respect and/or emotional import. They also include
in their statements adverbials (maybe, probably) and modal verbs (may, could)
to maintain equality and receive approval.

To conclude, the first ladies’ speech is based on emotions, it is more
expressive and aimed at influencing the feelings of the target audience.

References:
1. Stalnaker R. C. Pragmatics. — In: The Semantics of Natural Language /
R. C. Stalnaker — Ed. by Davidson D., Harman G. H. Dordrecht, 1972.

2. Markovich A. A. Argumentative communication. Methodology of
research of political discourse: Actual problems of content analysis of
socio-political texts: collection of scientific works / A. A. Markovich //

-82-



Hayka. Ocgéima. Monoos. Yacmuna 1

Belarusian State University; under the general editorship of I.F.
Uhvanova-Shmygova. — Extract 1. — Minsk, 1998. — p. 412-421.

3. Van Eemeren F.K., Grootendorst R. Argumentation, communication and
mistakes / F.K. Van Eemeren, R. Grootendorst — SPb., 1992.

4. Thompson W.N. Modern argumentation and debate: principle and
practices / W.N. Thompson — New York: Harper and Row, 1971. — 255p.

5. Habermas J. Theorie des kommunikativen Handels: Bd 1—2 [/ J.
Habermas. — Suhrkamp: Frankfurt am Main., 1981. — 534 S.

Bixkmop byoanoecvkuit
Hayxosuii kepignuxk: K.i.H., npogh. Kpusowes 1.1.

YOPHA CMEPTbH B ICTOPII €BPOIIN

ITepion CepenHix BiKIB € 3HAKOBUM, AY>K€ HACMYCHUM 1 MOBYAIBHUM B
icropii €Bponu. Y Ti yacu (HopMyBaJiMCa HOBI JIep>KaBU, BEJIKCS BEIHKI BiiHH,
3IICHIOBAIIUCS XPECTOBI oXoAu. BrumB Ha icTopito €Bpornu Maiu i XBOpoow,
K1 Oe3XKalnbHO 3HMILYBaldM HacelieHHS. OcHOBHI xBOopoOu CepenHixX BIKIB —
TyOEpKyJIb03, MaJApis, BiCMa, TaHTPEHH, BHUPA3KK Ta EMHiAeMil YyMH.
besnepeuno, NOACTBO cTpaxaae Oe3niy4yi0 XBOpoO, ane € ojaHa, sKa He
3piBHAETHCA 3 IHIIMMU. Lle — yyma. OaHi€0 31 CMEPTOHOCHUX €MiIeMIl YyMH
Oyna Tak 3BaHa «HopHa CMEPTHY.

Tema ganoi poOOTH € TOCUTH aKTYaJbHOIO B HAIIl Yac, aJKe JII0JICTBO Ma€e
OyTH TOTOBUM JI0 BCHOTO — 1 JIO BOEH, 1 JIO CTPAlTHUX XBOp0oO. MeToro maHoi
CTaTTl € TMOKa3aTH B ICTOpli €BpONM NPUYMHM Ta HACTIAKKA TOIIUPEHHS
OyOOHHOI yyMH, 110 OTpUMaia Ha3By «HopHa CMEPTHY.

VY naBHIX TPEKiB 1 pUMJISIH €IiJIeMIOJIOTIYHI XBOPOOH BBa)KaJIHMCs Kapolo,
Ky TIOCJIaJii PO3THIBaHI OOTH, ajie 3a iXHIMU ONMHUCAMH HEMOKIIMBO CKJIACTH
HaBITh NPUOJIU3ZHOIO YABJICHHS PO Taki hopmu XBopood [5, c. 78]. Pi3H1 3ragku
PO XBOPOOH, SIKI OyJIM CXOKMMU Ha YyMy, OyJIM 3amucaHi, 1€ y cepeauti V CT.
1o H. e. Uyma Oykigina 3’ sunacs B 430 p. 10 H. €. B AdiHax. Pumnsuun Nanen
(130 — 201 pp.) po3poOMB CBOE BYCHHS MPO MHEBMY — PEUOBHHY, SIKA €
CBOEPIIHUM TIEPEXO0JIOM BiJ TYyXOBHOTO J0 MarepiayiibHoro. Ilepmia emigemis
gyymu (uyma FOctuniana, 531-589 pp.) Takox mosicHIOBajgach Ha OCHOBI BUCHHS
«mmHeBMaTHKIB». Uyma KOctuniana 3abpana monas 100 muH. xutTiB Ha Cxoxi 1
25 muH. y €Bpori, 3HUIIIIA 0arato MiCT 1 CKOPOTHJIa HACENIEHHS JCSIKUX KpaiH
y JIeKiabka pasis [3].

3 yaciB nepIoi maHjaeMii MPOUIIIO O1IbINE MEeCTUCOT POKIB 1 BOHA Oyra
3a0yta eBpormeinsamu. [lepioguuHo cepen HacelneHHs KpaiH €Bporu Ta Asii
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